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@ coouripcard Jolll &uga ddlkg €D rull colour codes alnlall jgoyll
HEX #7EOQC13
Pomegranate RGB 126 -
ULDJJ' CMYK 0 - 90 51
63gallg allnlllg pyall gy gaa)gag LAl g faanlill lol alis ggl Giac ol HAB 26.6 - 30.9
A deep red taken from ripe pomegranate arils: warm, dignified, and generous. It HSL 356° 27%

speaks of heritage and quality.

Name, story and role of the colour in the catalogue.

-29lliall L 0jgag aindg Jglll puwl

a Tints and shades (10 steps)

50 100 200 400
#F5ECEC #EBD3D5 #D3ACAF #9D464C

Use 50-200 for backgrounds, 500 as the brand colour, 700-900 for text and depth.

° Harmonious palettes

s

Complement and triadic tones are muted so they support the base, not
compete.

dncliin dlagl

«awalii 1g Sulwil gglil aiwil aila idilg Jasnl gigl ciles

Pantone |/ RALMatch with a physical fan deck - _ilijia Jua @il

Measured from the reference photograph, not a licensed Pantone

value.

500 600 700
#7E0CI3 #BCOAI0 #5B090E

800
#47070B

.anin Pantone dnyd cuuylg ,.2anll dign (o duydn

dlaja 10 :alayaill

9200
#300507

.§n=llg aill 900-700g .Gnell (jgl 500g «ilalall 200-50 paaiwl

a Recommended neutrals

lp! (Sngo dlaylan

Ivory sand - am QOId

Warm neutrals keep the red rich; use gold sparingly as a 5-10% accent.
hda %10-5 duniy dwnl Gl bic nalll e dialall alalholl

o Avoid mixing with 20 ajoll uiai Contrast table (WCAG 2.1) WCAG (puLill Jgaa
Text on background Ratio Grade
m White on brand 10.8:1 AAA
m Ivory on brand 10.0:1 AAA
- Black on brand 19:1 Fail
X Neon green X Hot orange X Bright pink X Mid grey
Aa Brand on white 10.8:1 AAA
m Gold on brand 42:1 AA Large

These pairings vibrate, look cheap, or turn the red muddy.
0ol jaoi gl dnpy gaii gf (el agai 2lgjill 0aa
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AA needs 4.5:1 for body text. Brand red passes with white or ivory text.
alell gl gl il 20 gjling jonill . Salell (aill 4.5:1 wlhiy AA (Sgiwa
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POMEGRANATE

Meaning and positioning

aagnillg siaenll

n Psychology of the colour Jgddl Gulila
Generosity . | prall
Heritage ] allnill
warmth ] cuaall
Energy G gl
Premium quality ] dnlaall
Urgency [ alert ] auiill

Common design-practice associations, not laboratory measurements.
Ao alwlid aulg pronill duylon g deili alkhbi)l

dnlloll dunad

m Brand personality

Confident Heritage-rich Warm
audly alnl

atala adilg anypa
“We give first, and we do it with pride.”

«jady ella Jedig gl Lhei»

A colour speaks before the copy does. Write in the voice it already suggests.

181 gy Sl il sl adll Jud plai gglil

n Use with care JAa1 anadiwl

Red can signal danger: never use it alone for warnings.
Avoid large flat areas in small text-heavy layouts.

Do not place it beside bright green or orange.

In finance, avoid it for negative figures without a label.
«alyanill 039g apaiimi U hall agy ad jaaill @
Al aaiiall prolaill g dpall adnll abluall i e
il gl galall jaailljlgay aenill ¢
.Sai pwg g bl anaiwi U adlall pla)ill 4 e

Red also signals danger or loss; soften with tints and add icons or words.
[anla gi aigéyl canig alajill aads @jluall gi jasll gl paleTpTaRN]
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daluall

a Cultural meaning (Arabic and Islamic

context)

(68 :ynayll 141g 99 :pleilll) oalic _lc alll poi gon pyjall gl A Ulogl 44
A @inellinall yjidig Lgidluag ddhinll ailgn 4 dagllall ablgall yn gag
clhellg allnil jghi alnlel alnia wapall clainlllg pyall Lol ggall
The pomegranate is mentioned in the Qur'an among God's bounties (Al-
An'am 99 and 141, Ar-Rahman 68) and is a familiar fruit of regional
hospitality. Deep red is read locally as generosity and welcome, which suits
brands that want to show heritage and giving.

Reviewed for Sharia and Saudi values before publication.

Jusill Ji6 dageuwll areniaall pudllg dwepill hylgall gag deag)

€D sectorswhereitfits duulin Alclhé

Charities and endowments Food and hospitality

Coffee and dates Heritage and culture Events and festivals

Premium retail
aalaillg il wildgillg alienall

Jgnillg aggéll aaliallg aaedl

iyl afjaill alilygallg cilgleall

Where warmth, appetite, generosity and quality are part of the promise.

Acgll go cja dagallg ppallg digillg ccaall ¢
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POMEGRANATE

Logo and visual identity
a1 poull digpllg jledll

a Logo on the colour

YOUR LOGO
¢ljlead

Three approved versions: reversed on the colour, colour on ivory, ivory on the deep shade.

m Clear space and minimum size _iaill aallg dinill &abwnll

Clear space = x (height of the mark)

YOUR LOGO i Min. size: 24 px - 12 mm
¢jleun ! (jopl glaijl) x = dindll dalwnll

p0 12 - Junsy 24 iadllaall

Keep other elements outside the dashed box.
hdinlljlagl gl il joliell @i

blnifllg clajaill

a Gradients and patterns

Move only between neighbours on the scale (e4g4 500 - 900) for a rich, quiet
gradient.

Salag (si¢ g)ail (900 - 500 (in) haa dyglainll cilajall gy Jdii

a Icons and visual elements d oyl joliellg aligdadll

One simple fruit mark and a seed pattern are enough; keep line weight
consistent.

24gn ha el e hala walia hoig huy éghla jo) a4
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gglll Lle jleil

YOUR LOGO YOUR LOGO
eyl eyl

Aishalldaaall e Galellg alell e gglilg gglih e gugaen :danien duwi &l

B Common mistakes

X low contrast X stretched

X busy background

Never reduce contrast, distort the logo, or place it on patterns.
.ann3jn blail e agni 1lg jleddill agibi g (il caen 1

Typography pairing dijidnll hghall
Poppins Bold
Colour is the first word your brand speaks.

U< Cairo

«clinile gy ghii anls Jgl ga galll

IBM Plex Sans Arabic
el p)léillg dbghll (ogaill

Poppins for Latin; Cairo for headlines and IBM Plex Sans Arabic for long Arabic
text.

.alighll dyjell yagnill IBM Plex Sans Arabicg . ugliell Cairo 1 Sililll Poppins
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POMEGRANATE

Screen and web
gflgnllg auLnll

a Buttons and states Lgillag jlyjdll

Hover =14% darker, pressed = 28% darker; disabled uses tint 100.
1100 agjall pariuyg Jheallg %28 duwi Gocl = honllg %14 i Gacl = yyaill

n Dark mode

il gigll

Tint 300 v

1.8 :1— Fail 57:1—AA

On dark backgrounds switch text and links to tint 300 so they stay readable.
Bcgpdn LAl hilgylg gaill 300 anjall paaiwl aislall alalall e

a Copy-ready code

/* Pomegranate */
:rootq{
--c-500:#7E0C13; --c-700:#5BO9OE; --c-900:#300507;
--c-100:#E8D3D5; --c-50:#F5ECEC;
--ivory:#FBF6F1; --sand:#E8DACB; --ink:#2B2B2B; --gold:#C79A3B;
}

.btn{background:var(--c-500);color:#fff}
.btn:hover{background:#6C0A10}

// tailwind.config.js

a Links, inputs and alerts dalguiillg Jgdallg hilgyl

Read the guide - Julall il

Focused field - nuiii (Jéa

l A Error uses a separate alert red with an icon - digéylg Jdiun ayii ggb hall

Keep error red distinct from the brand red and always pair it with an icon.
.aigéyl [nfla aijélg anllell jaal (e Lalian hall jnal Jeol

€2 chartcolours dgilull pgauyll gigli

Left: one-hue scale for ordered data. Right: five-colour set for categories.
aliall glgli dwas :uny arpall alilll aalg ggl gai ;jluy

awill jala algal

colors:{ brand:{50:'#F5ECEC',100: '#E8D3D5"',300: '#B97C80',500: '#7E0C13"',700: '#5BO90E"',900: '#300507"'} }

CSS variables and a Tailwind palette generated from the same scale.

colrs™ - Pomegranate - pomegranate.colrs.online

.awai gaill 4o dalgo Tailwind daglg €SS wilpein
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POMEGRANATE

Print and packaging
watleillg aclinll

a RGB on screen vs CMYK in A CMYKg éuiiLivll Lc RGB
print dclihll

Screen #7E0CI3 Print (simulation)

CO M90 Y85 K51

Deep reds shift slightly duller in print. The right swatch is an approximation only.
héa gyl singl digell dcbiall (g aasl ggai i Ul dislall anall Jini

€D spotinkor process (CMYK) wcly pi gala pa

Spot - yala yg!
Match at press

Process - _cly
CO M90 Y85 K51

Good for photos and small runs Best for large solid areas and logos

Use a spot ink for the logo and large flat areas when colour consistency matters
most.

et pal gglil ol gg4 loaic apuall adnll alblwallg jledl Inl T pail

€D Business cards and stationery  cilcgihnllg Jlocill ciliiliag

Colour on the envelope and card edge, ivory for writing areas.
aliall ghlinl Lalellg.ddlhll dalag cagiholl Lle ggll
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a How paper changes the colour uglll Gygll e wars

Coated - Jgdnn Uncoated - Jginn ji¢ Kraft - cualja

Simulation. Always approve a physical proof on the final stock.
Lilgill @all Lle dcgihn aagy [nfla anicl Alalan

Packaging

Boxes, bags and tissue in one hue. lllustrative render; verify colour on real
material.

danlall Lle gl 4o Gdai i apagi ygni .8aalg a2y caylei Gjgg gulialg qilc
Aulodll
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Clothing and uniforms
SHIg ywiilnll

POMEGRANATE

a Fabrics and texture lallg ddingdll

Matte cotton

Gloss lightens the colour, matte deepens it. Order fabric swatches before bulk dyeing.
.alnall aclinll Jud gilndll alire alhl .adne] ahnl IgUgLIIQiGJULo_u.UI

a Team and volunteer uniforms Jicghinllg (§pall (sj a Pairing with other clothes and pwiilnll g0 (Guaiill
skin tones apill Jlglig
' !
Polo Vest - 4w Cap - d=d
Deep red flatters most skin tones; pair with ivory, sand or charcoal for the
calmest result.

Brand colour on the garment, ivory or gold only on trims and the small logo. faad kTTDD_CIJ‘ gi (T.,LDJJ| gi kuj_jts?JI 20 aduii Bl alya L‘_LLii iy Guoell jaaill
haaponll jleillg walgall LSg.a':\JIgTLT,_‘JLQIIg Adehdll lc dnllell gl .Aauii
e Modest-wear considerations dnunianll cljill cljlicl

@ Choose opaque, medium-weight fabrics so deep red does not show through.
@ Use the brand red on abayas, thobes, scarves and uniforms in matte finishes.
@ Keep logos small and placed on the chest or sleeve, not on tight areas.
@ Preferivory or charcoal for the second piece to keep a calm, formal look.
@ Avoid shiny or very tight materials in team uniforms.
gLaell gglll iy 1 sid d5lowll dhwgio dnieo adndl il e
aho qhuiiy a3gall sjlig aadnglllg wlillg alclell g dollell ool paaiwl o
aanll galgall ge luseig phll gijanll e fen jledll Joal o
53l Low) jghnl ayilill aehdll naall gl Lalell A o
@all cliji T aapall gl dendll alolall i e

Practical choices that respect local dress norms.
ouldll LA dalaoll wilyclllg Ggall GCliiddne aljla
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POMEGRANATE

Interiors and buildings
ilndig Jalall

@ Interior paint and the 60-30-10  60-30- dacldg Jalall glaa
rule 10

60% ivory 30% sand - stone

3000 K warm

6500 K daylight

Use the brand red on one accent wall (10%). Test it under the room’s real lighting.
Jdileall agpell delia] cini alja . (%10) jion aalg jlan e joaill pasil

a Signage and lighting acladlg aliaudll
Viewing Min. letter
distance height
3m 25 mm
10m 85 mm
30m 250 mm

Rule of thumb: about 25 mm of letter height per 3 m for comfortable reading.
Backlit red looks brighter at night.

gau walall (o claall jaaill.dayyn aclyél p 3 Jal W claijl po 25 gaidilac dacld
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g Facades and the Saudi sun

dagull guaiillg Glgalgll

Specify UV-resistant exterior paint, expect fading on south and west faces, and
test a sun panel first.

dugiall algalgll g liligs edgig anumaill (§ga dedbill Inglan Loyla lil@a 230
gl gunuhll ciai jLial aagl Gjag auyellg

a Exhibitions and visitor journey HIfl dlayg ya)leall

Talks
Entry

1

1
Caofe

1

1

Colour intensity guides the route: deep red marks entrances and key halls, tints
mark quiet zones.

anilall ailajallg il alelallg Jalanl (goell pnail ylooll aby ggll gjai
ailgll ghlinl
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POMEGRANATE

Practice and checklist

3aillg Guhill

Social media templates Jbolgill Jilwg wligé
o P t
Give a omegranate
meal YOUR
@ LoGo

St

Square post, vertical story and cover banner using the same three colours.
guai aidlill glglill «alleg digh dndg gijn jgiiin

m Case: a nonprofit campaign &ilai diena dlna :dduhidlla

60% ivory [ white

30% deep shade

10% brand red - CTA

ILLUSTRATIVE - _awhgi Jlin

Season of Giving

clheoll pungn

A hypothetical campaign (not a real client): red is reserved for the single action
that matters.

-ppnllapgll clpill jna il jaai(aaa Jinel cony) aglial dlos
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a Slide template

ondill gajell wlld

Content-
S9i

« point « point

Title - glgisll

Subtitle

Three master layouts: title, content and quote. A PowerPoint file can be produced
on request.
il aic PowerPoint caln gliil (jany .uliidlg (sginng (jlgic :auj ailpmn Ciili

Pre-approval checklist and
downloads

alnicul Jid (Gdaill dnild
Gilinaillg

O Brand red used for the logo, CTA anipll (ugliellg cljpll jjg jledill jaaill O
and key headings only haa

1: 4.5 < il gyli g0 Gaaill 0

Lileill Gigll Lle dcgihn dagp alnicl O
puouill aai Gylall glaalljuisl O

300 dxyall padiwi alylll @awill O

[ Text contrast 2 4.5 : 1 verified

O Printed proof approved on final
stock

O Exterior paint tested in sun

[ Dark-mode variant uses tint 300 aalai ¢ dadinn ad "TJLI_.'I'.*:I O

O Modest, opaque garment fabrics
chosen

=

TE Downloads - ciilinnill

Palette (ASE / CSS / Tailwind), logo lockups, templates: in
preparation - alacl 21d

pomegranate.colrs.online

Tick every line before the colour goes into production.

2liiglh Jf gglit Jéitiy o Ja oun J5 ple
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